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Marshall Main Street Program

BUILDING SURVEY Telephone (217) 826-9023
|
Structure Address: _% /; L o oric 6T %% Date: 3-3-0| !
Reference No.: Prepared By:_ Damiiav  T. Macey
!
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| ~ | T N
Name of Present Business: L P L - nouc) 2| Sevvices E’)E\H/
Typeof Business: Treesi meanT |
Present Building Owner: W T 2 K i
Estimated Construction Date: 1§ 8¢
Original Business or Use: A gpli 20 ce Sal<es - Do H Prpae

Historic Name:

Any drawings or pictures of early building available:
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Marshall Main Street Program

BUILDING SURVEY Telephone (217) 826-9023
Structure Address: S il | ocuwst 5T, Date: 3-3- ol
Reference No.: Prepared By:  Davd 2u 7. Mac v
Awnings ] First Floor ] Scecond Floor
Material Canvas O Aluminum
Constructed D Wood Shingle D Roofling Material
Doors Wood (¥ Metal O Glass
Clear glass in door 30% gs% O Mostly solid wood
Sidelite D Clear D Stained, leaded, or beveled
Transom D Clear D Stained, feaded, or beveled
Cornice None D Decorative D Style
Brackets D Panels, Windows D Other
Main Entrance Centered D Off center to right D OAf center to left

Entrance to upper floors D Side entrance (Corner Building)

ddd 4O Adaxyixaadxyaaa

Unique Ornamental Bay ] Tower or Turret D Balcony
Trim Arches D Ornamental Column or D Decorative wooden
Parts
Decorative Metal D Decorative Stone Work D Decorative Brick
Works
Outside Stairs D Simple D Decorative Metal
Decorative Cross Beam D Wood
Decorative Rosettes
Present Colors: Walls: Nagwy o/ Bet e« Sidewall VevTicaf S5 d 5
' (If corner)
Windowtrim: Davik  Brow n
Doors: Aluutimuwmn
Awning: Noawe
Stairs: Af 6ree
2nd Floor Use: O Unused O Storage O Apt. 3 Office

3rd Ficor Use: D N/A D Unused D Storage D Apt. D Office
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Marshall Main Street Program

BUILDING SURVEY Telephone (217) 826-9023

Structure Address: Date:

Reference No.: Prepared By:

Any original or early interior features still in tact (lights, tin ceiling, etc.)

Integrity of original structure:
D Unaltered
1 Slight modification on the building
D Slight modification 1st floor only
O Major medification entire building
D Major modification 1st floor only

Ease to restore original appearance:

D Very easy Restore windows, take down awnings, etc.

D Moderate

D Difficult

(3 Very Difficuit
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Downtown Business Inventory
Who is doing business downtown now? The ER Committee needs an
inventory of all businesses in the downtown district. This information will
be used to update the market analysis for downtown Marshall. The Analysis
will be used to better understand the current economic conditions and -
identify opportunities for growth. Please fill out the information and return it
to the Main Street Office or call and we can pick it back up. Thank you.

Date:
Business: Kin 4y Ch.ro '{)Vac}fm . Clinsc
Year business started: # of employces: Fulltime _ Parttime __
Address: Sil locust Streef
Phone: @xd:" g, 0C email: i
Website:
Owner: 6{ (// /f{'mo

Any
Local contact if not owner:
Title:
Busincss Type: __ Ch.r (;}j/)r’ o & FOV'
Size of space in square feet: 60 Stz -

Marshall Downtown Property Inventory

Lot size, tax lot number, legal description:

Building size, # of stories, square feet of each floor:

Current tenants:

Rents:




Marshall Main Street Program

MARKET SURVEY: Where do your oUstemers come from?

Your Business Name: V\H\% p\'\if&@(‘&r'lﬂ‘(' (‘\hf\ic.
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Please highfight or circle cities where your customers come from. Add, customer, cities not shown on this map.

If known, fist the cities where your customers come from and the % of your business from each of those cities.
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Downtown Business Inventory
Who is doing business downtown now? The ER Committee needs an
inventory of all businesses in the downtown district. This information will
be used to update the market analysis for downtown Marshall. The Analysis
will be used to better understand the current economic conditions and
identify opportunities for growth. Please {ill out the information and return it
to the Main Street Office or call and we can pick it back up. Thank you.

Date: !H(O(O ,

Business: |_£[ H/\d/\uox\ Sence S

Year business started: U #of employees: Full time I Part time ___/_
address: D\ Locies) G O box 15

Phone: {5~ BOB I email:

Website:

Owmer: \} \Z_, pﬁ\}du}@)/‘ v 6 s % )C{CVK_/

{
Local contact if not owner:

Ti}tle:\]L

) <
Business Type: ﬁ f\@i\_&(}\\ I)r\_v\é W"} @9') —
Size of spac qua.rc feet ( 5 / )@\@@ 5‘_7 L\] :

\P’\C\ ) 2 ev}of"\(ij

5@1,
Marshall Downtown Property Inventory 9; AS)

Lot size, tax lot number, legal description:

Building size, # of stories, square feet of each floor:

Current tenants:

Rents:
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EUSINESS OWNER SURVEY

Profilc of the business's primary customer

o Sex:

o Age: FC‘P’)#@Q_,
» -Household Incomies
L:, Where They Livc:)

—_— —

Business Operations

1,
* Hours of Operation: M*"l: a. 50‘(’[ e
+ Best sales occur when? time of the day ,day of the J({q'uﬂ‘ﬂ/‘{
week s and month of year
» Percent increase or deercase in sales sver last year: ﬂ‘ HO/&
¢ Most effective form of media for advertising: pp —-yfk;m(/ﬁ
¢ Numberof full and part-time cmployees %‘
3. Perception of downtown as a place to do business. Please indicate each attribute
as excellent, good, fair, or poor
. Parki{qg
o Cleanliness
o Traffic
e Shopping hours
* Promotions
¢ Crime
¢ Quality of businesses . )
o Cost of goods _ YOO ' : /AR
e Selection _I:Zi ;L/_ _—YYge ke /}!ﬁ’lg + (6‘@@/ %‘Ajfp
* Services L i X <
%@-CLCK—/ D(K}(qVQ .
4, What types of other businesses do vou feel the downtown area needs?



ADDRESS LA 51 Foyer,
NAME OF BUSINESS A P Fiio ol Aerwieoos

TYPE OF BUSINESS R SR

NUMBER OF STORIES i

TYPE OF USE IF ANY 2ND FLOOR

3RD FLOOR —

APPROXIMATE WIDTH OF BUILDING _/ g FT.

ON CORNER LOT ? YES v NO

NUMBER OF PARKING PLACES IN FRONT i

e

NUMBER OF PARKING PLACES ON SIDE

UNIQUE FEATURES OF BUILDING:

h—i«,\r C—- C‘;fwfa‘-z_.ur{l_ i'c_,.eﬂ'\—- - { MQ “__ \\'%WL;{,-

COMPLETED BY : @&J{- ‘a‘-m
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Marshall Main Street Program (R

MARKET SURVEY: Where do your customers come from? :,L Q(b _ (/ F /

Your Business Name; f_() L 1—\— [4ToXd) C{c k 66/(\/;' Ces
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Downtown Business Inventory
Who is doing business downtown now? The ER Committee needs an
inventory of all businesses in the downtown district. This information will
be used to update the market analysis for downtown Marshall. The Analysis
will be used to better understand the current economic conditions and
identify opportunities for growth. Please fill out the information and return it
to the Main Street Office or call and we can pick it back up. Thank you.

Date: QJ\ Q\OLO

Business %wxa{ d/\vro@mcﬁc(mcﬁ%%ﬁ

Year business started: 4( 90 #ofemployees Full umeJLPm tirme I

Address: 3| \\O ST St

Phone: emsit: Iy 0 @, Comware 5 Mot
Website: V\)[ A

H

Owner:

'
Local contact if not owner:

Title:

Business T ype

i ——

(S ize of space in squar%

. i

Marshall Downtown Property Inventory

Lot size, tax lot number, legal description:

Building size, # of stories, square feet of each floor:
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. - : iness's primary Sustomer
1. Profile of the business's primary sto

BUSINESS OWNER SURVEY

e Sex: M -1

. _Age:(_(,o - (_Q S

e Where They Live: Seo . ¢ f/ld/ {\
2. Business Operations

w/ B
"« Hours of Operation: M—'\Cl -5 NO MM(

o Bistsales-occwwhen? time of the day - {45~ dayofthe

week H,_/| E cund month o vear

Sl 92

o Percent increase or decrease in sTfes-over last year
e Most effective form of media for advertising: Wdf’ ‘@"’V’ Wjﬁ%’ﬁ
o— Numberolfulland pari-time cin; )]QLL’L% J;WAL,

3. Percepiion of downtown us a place to do business. Please indicate each attribute
as excellent, good, fair, ot poor

. Par!\*iffg R_POC’V_
o Cleanliness Je
e Traffic

e« Shopping hours
« Promotions
¢« Crime —

4

e  Quality of businesses
¢« Cost of goods

¢ Selection

e Services

4. What cvpes of other businesses do vou feel the downtown area needs?
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ADDRESS 513 Lo ceint

NAME OF BUSINESS t jg,,ug (i.f'-\.a_f\-..b—gfvbﬂf&“ e

TYPE OF BUSINESS

NUMBER OF STORIES {

TYPE OF USE IF ANY 2ND FLOOR ——

e

3RD FLOOR
APPROXIMATE WIDTH OF BUILDING 36 ET.
ON CORNERLOT ? YES v NO

NUMBER OF PARKING PLACES IN FRONT

NUMBER OF PARKING PLACES ON SIDE {

UNIQUE FEATURES OF BUILDING:
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Mz s . hiain Street Program

MARKET SURV. : . - .o your custorers come from?

Your Business Name: :{ ; W O[ C- bgao e,
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